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The best candidates to ensure 
organizational effectiveness

Existing high performers and 
prevent ñpoachingò by other 
agencies/employers

Loyalty and commitment on 
the part of current employees

RETAIN:

STIMULATE:

ATTRACT:

Common Goals & Objectives



Å Establish an identity which is recognized and 
remembered and which promotes morale 
(ñbrandingò)

Å Embrace both passive and active job seekers, 
including those from other fields

Å Integrate recruitment advertising into strategic 
plans for the organization (e.g., current/future 
hiring needs)

Å Constantly evaluate the effectiveness of 
advertising and your ROI

How to Meet/Exceed these Goals & Objectives



What is Branding?

Å Tag Lines/Headlines/Slogans

Å Verbiage/Ad Copy

Å Logos

Å Design Layout

Å Color Schemes

Å Photos/Graphics/Video

Å Music or Narration

A consistent message/persona and theme that transcends all your 
recruitment outreach, including:



Branding Test:  What comes to mind?

Allstate ?

US Army ?

Avis Rental ?

Yellow Pages ?

Layôs Chips?

KFC ?

V- 8 Juice ?

General Electric ?



Branding Test:  What comes to mind?

Allstate Youôre in good hands

US Army Be all you can be

Avis Rental We try harder

Yellow Pages Let your fingers do the walking

Layôs ChipsYou canôt eat just one

KFC Finger lickinô good

V- 8 Juice I could have had a V - 8

General Electric We bring good things to life



Branding Test:  Identify these logos



Recruitment Branding Samples


